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Over the last 40 years, JA Africa has expanded its activities and broadened its scope to include in-school and out-of-school youth. 
Through the delivery of hands-on, blended learning in financial literacy, work readiness, and entrepreneurship, JA Africa empowers 
young people to grow their entrepreneurial ideas, hone their work skills, manage their earnings and secure better lives for themselves, 
their families, and their communities. With a presence in over 20 countries in Africa, JA Africa reaches over 1,000,000 young people every year.

Did you know millions of African girls are left without the tools to thrive?
10MAG is equipping 10 million African girls with the skills to earn, lead, and change their world.
Visit www.10mag.org to learn more and partner with us.

THE POWER OF CHANGE

SHORT-TERM
Empower 1 million girls
by 2030 with education,

leadership, and
entrepreneurship skills.

LONG-TERM
Build a sustainable

network of 10 million
empowered girls

contributing to Africa’s
growth and sustainable

development.

OUTCOME METRICS
• Girls completing 

secondary school 
education.

• Number of businesses 
started.

• Reduction in early 
marriages, infant and 
maternal mortality rates.

DATA-DRIVEN IMPACT
Visualize how

girl’s education and
empowerment directly

correlate with economic
growth, community

health, and lower
gender-based violence.

For more information: Tel.: +234 809 226 1007  I  foluso.gbadamosi@ja-africa.org  I  www.10mag.org
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frica’s trade landscape is undergoing 
a profound transformation. As intra-
African trade gains momentum 
under the African Continental Free 
Trade   Area    (AfCFTA),      the     key

challenge is no longer demand — but structured 
access to reliable, high-quality suppliers across 
the continent. The Tunisia Export Promotion 
Center (CEPEX) is set to host the 4th Edition of 
Tunisia Africa Business Meetings (TABM) — 
the flagship intra-African B2B sourcing event — 
to be held in Tunis on December 9–10, 2026. 
This high-level business platform will bring 

TUNISIA
AFRICA
BUSINESS
MEETINGS

A

Key sectors include:
 Olive oil: internationally awarded producers, 
including gold medal winners
㓘� Dates: globally recognized premium quality 
 Agri-food products: processed food compliant with 
EU and international standards
 Textile & apparel: flexible, high-quality 
manufacturing for global brands

竘� Mechanical & electrical industries: competitive 
industrial subcontracting 
 Construction materials: export-driven industrial 
production
 ICT & innovation: digital, technological, and 
engineering solutions 
 Services in education, training and healthcare   

TUNISIA EXPORT
CEPEX

� cepex, � cepex.tunisie
� tunisiaexport

Tunisia Africa Business Meetings 2026: where African demand meets Tunisian supply

TUNISIA OPENS ITS DOORS TO AFRICA’S BUYERS:
A STRATEGIC B2B HUB FOR HIGH-VALUE SOURCING IN 2026 

together more than 200 Tunisian companies 
and over 130 stakeholders and trade support 
organizations from sub-Saharan Africa, 
connecting African importers, distributors, and 
procurement decision-makers with carefully 
selected Tunisian exporters through targeted, 
sector-focused B2B meetings. Tunisia offers 
African buyers a diversified and competitive 
export ecosystem, combining quality and 
expertise, geographic proximity, industrial 
know-how, and compliance with international 
standards. Mourad Ben Hassine 

President & CEO of CEPEX
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